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All the Right Moves
Local Realtors Named as Part of 

“Top 100 in Canada” Two Years in a Row
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The most CERTIFIED COLLISION REPAIR facility in Southwestern Ontario. 

9420 Tecumseh Rd. E.   www.formulafirstcollision.com   519-979-2937
LEXUS LFA CERTIFIED
CO L L I S I O N  R E PA I R  C E N T R E

Model S
Premium Electric Sedan
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BESPOKE 
Collision Repair 

By law, it’s your right to choose a body shop after an accident. Don’t let the insurance company steer 
you to their preferred auto body shop. That body shop works for them. Not for you.

At Formula First Collision, every repair is 
custom tailored to each vehicle. A precise 
step-by-step process is followed to ensure 
that we rebuild your vehicle to the original 
specifications for structural integrity and most 
important of all, you and your 
family’s safety.
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What does your furniture mean to you?

Fashion

Fun

F amily

Hwy 3 Essex    519-776-5553    Open 7 Days a Week ehfstyle.com

Find them all with at
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Ari Freed
Dan Orman

Dear readers,

What can we say about 2020 that hasn’t already been said? The 
last several months have indeed been a trying time for all of us, but 
they have also highlighted the resilience and adaptability of our local 
community, as well as the global fashion industry.

One example of this is the pivot toward transitional attire. Some brands 
have shifted from traditional work wear to more versatile fashions; 
offering apparel in earthy hues and comfortable fabrics that can be 
worn to Zoom meetings, around the house, and while running errands.

Although we’ve definitely seen a trend toward more casual looks, 
dressier days are on the horizon. That is evident in our Freeds Image 
profile section. Once again, our style experts had the privilege of 
dressing some of the area’s most prominent business professionals in 
cutting edge fashion from some of the freshest labels in our store. Crisp 
lines, suits, skirts, and heels are still very much “in”.

This season, we’re excited to showcase all the latest trends in men’s 
and women’s fashion; from iconic brands like Hugo Boss to up-and-
coming lines like On Running, offering Swiss engineered running shoes 
and performance clothing.

Freeds is fashion, but Freeds is also family. In this issue, we are proud to 
feature stories of our own, including an interview with Evan and Derek 
Freed about their innovative work on our social media platforms. That 
theme is also carried through in our cover story, with five award-winning 
real estate agents dedicated to finding families their perfect home 
sweet home.

Finally, while we may be Canada’s largest independent men’s and 
women’s clothing store, we are still very much a small business. Since 
our reopening in the spring, our entire team has work diligently to 
adapt to this “new normal”; implementing all-new safety measures and 
cleaning protocols to ensure the well-being of everyone that sets foot 
in our store. We are eternally grateful for their dedication, as well as the 
ongoing support of our customers throughout this unprecedented time. 
Thank you.

While we look forward to seeing you in-store this season, remember; we 
also continue to offer you the convenience of online shopping. Check 
out our latest collections online 24-7 at www.freeds.com.

Yours in fashion,
Ari Freed & Dan Orman

LETTER FROM THE PUBLISHERS		  		
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Love 
Your
Space

519.972.5440
info@plantscape.ca

Landscape  Your  Yard
Lock in 2020 pricing and complete 

your project in 2021.

Commercial  Services
Allow us to take care of
your business property.

Outdoor  Holiday  Lighting
NEW! This season allow us to  

decorate your home or business.

Plantscape provides full-service landscaping to major commercial and residential 
properties in Windsor/Essex County and surrounding areas. Our core values stress 
customer service, professionalism and attention to detail. As a result, Plantscape has 
grown to become one of Windsor/Essex County’s most experienced and respected 
landscape companies.
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@SOULOFLONDONOFFICIAL WWW.SOULOFLONDON.CA

FALL / WINTER 2020

NEW COLLECTION

www.horstcollections.com

instagram.com/horstcollections/

FALL / WINTER 2020
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FEATURE

All the 
Right
Moves

Local Realtors Named as Part of 
“Top 100 in Canada” Two Years in a Row

By:  Jennifer Brignall-Strong
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While one might think it involves keeping your nose to the 
grindstone, it’s actually more about being all ears.

“We listen. We focus on doing a good job for our clients on a 
daily basis and I guess the results speak for themselves,” says 
Mark Eugeni of Manor Realty.

Eugeni, Joe Conlon, Paul Germanese, Brady Thrasher, and 
Mitchell Deslippe are the five dynamic Windsor-based real 
estate agents recently named among REP’s “Top 100 Real 
Estate Agents in Canada” for a second straight year. There are 
126,000 realtors in the country.  

Although they all work for different real estate firms, the close-
knit group is once again honoured to share this prestigious 
accolade. They’ve even coined the term “co-opertition” to 
describe their unlikely friendship.

“What we’re doing is something novel,” says Eugeni. “I think it’s 
great that we all cooperate and want to help one another. We 
all get along so well.”

“It’s great that there are a few of us in the city sharing this 
honour,” agrees Thrasher. “Windsor is all about supporting and 
embracing community.”

“We try to stay as humble as we can,” laughs Conlon. “Without 
our clients this wouldn’t be possible.”

Deslippe agrees. “I feel so fortunate to be excelling in a career 
I enjoy so much. I would not be where I am if it weren’t for the 
ongoing support of my amazing clients.”

Clients First

Indeed, building long-lasting client relationships has been a driving 
force in their continued success. 

“I have always pushed myself to give a level of service that would 
exceed a client’s expectations and make the home buying or selling 
process as comfortable and stress-free as possible,” says Deslippe. 

For Germanese, a 13-year veteran of Royal LePage and founder of the 
AW4U Real Estate Group, helping people find their perfect home gives 
him a sense of relief.

“I got here one client at a time,” says Germanese. “When my head hits 
the pillow at night, I know I’ll be good because they’re good.”

That attitude, combined with a balance of dedication, positivity, and 
teamwork, is what keeps this lively bunch at the top of their game.

Germanese, who is set to complete over 200 real estate transactions 
this year, credits his AW4U team for keeping him grounded and 
ensuring his clients’ needs are met. 

What does it take to 
become one of the country’s 
top real estate agents?

 From L to R: Mark Eugeni, Brady Thrasher, Mitchell Deslippe, Paul Germanese, 
& Joe Conlon. Nico Staff: Pina Sampietro, Marco Perri & owner Nick Politi
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“Find your tribe,” says Germanese, 
“Who you surround yourself with is 
very important.”

It’s a sentiment shared by Thrasher, 
Conlon, Deslippe, and Eugeni.  Each 
of the award-winning realtors sites 
their coworkers’ support as integral 
in upholding their client-centred 
approach to business.

“It’s all about the client, the experience 
of the client, and the ease of the 
transaction, says Conlon. “Our entire 
team tries to make it as simplified and 
enjoyable as possible.”

Virtual Resources

Part of making things easy means 
giving both buyers and sellers access 
to the latest industry technology. This 
includes keeping up with market 
trends, harnessing the power of social 
media to advertise listings, as well 
as giving virtual tours and discussing 
offers via Zoom meetings.

“Luckily, as a younger team, we’ve 
already adapted to a lot of the 
technology side of the business,” 
says Conlon. “We have our own in-
house virtual tour software, as well as 
an online concierge service to help 
people with all aspects of their move, 
like changing their mailing address.”

According to Deslippe, technology 
plays a larger role in the industry now 
more than ever.

“Having the ability to adapt to new 
processes and innovations has helped 
me stay connected to my clients 
and still provide the highest level 
of service possible, says Deslippe. 
“Video conference calls, virtual home 
tours and online open houses have 
become common practice.”

“Consumers are definitely more 
educated and informed because of the 
online presence,” agrees Eugeni. “It’s 
good for sellers and good for buyers. 
It’s a trend we expect to continue, and 
not just because of Covid.”
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Adapting During Covid-19

Although the pandemic has definitely had an impact on the way 
they do business, the group has looked at it as an opportunity to 
learn, grow, and connect in new ways.

“In the first two months, it was really just reaching out to people to 
make sure they were good mentally and physically,” says Thrasher. 
“It wasn’t about sales; it was a good time to reflect and recharge.”

After a slight downturn in March and April, the realtors and their 
teams are all back in the swing of things and busier than they were 
pre-pandemic, with no signs of the market slowing down anytime 
soon.

“In any business, even when there are challenges in the marketplace, 
there are always opportunities to help people. It’s about so much 
more than selling a home,” says Thrasher.

While many aspects of buying and selling a home have gone 
digital over the last few months, the agents have also adapted new 
safety protocols to ensure the peace of mind of their clients during 
traditional open houses and face-to-face meetings. 

“People are very conscientious about following protocols; masks, 
sanitizer, taking off shoes,” says Eugeni. “There’s a little more 
comfort now in going to view a home and the sellers are feeling 
safe to have people walking through their homes.”

Looking Ahead

Although we are living in uncertain times, the agents maintain a 
positive outlook and are excited to see what the future has in store 
for them and the Windsor community as a whole.

“I’ve always thought that we have one of the most unique makeups 
all across Canada,” says Thrasher. “There’s just something about 
it; our grit, the hard workers, the sense of community. We have so 
many areas that have their own characteristics and identity. It is 
such a great place to live and work.”

“We’re excited to see how Windsor continues to adapt and grow,” 
adds Eugeni.

As for whether they’re hoping for a “three-peat”? Windsor’s “Top 
100” crew say they aren’t setting out with that specific goal in mind. 
Instead, they will continue to focus on guiding both buyers and 
sellers with the same sound advice and personal touch that has 
helped them become among the best in the country. 

“It’s so simple: just take care of your clients. People can tell when 
you truly care about their wellbeing,” says Conlon.

“We’re in a people business. It’s important that we let them know 
we care about them and that we’re protecting their best interests,” 
says Germanese. “A good realtor can save you a lot of money, time, 
and heartache.”



18  IMAGE	 	

DECADES 
OF
QUALITY
We know how to 
dress your home. 
We provide fi nely 
tailored, total service 
sales and installation 
solutions. Choosing 
Marquis means 
choosing distinctive, 
quality products and 
service.

At Marquis Tile we partner with companies that care about family. Torlys 
Smart Floors were created with your family in mind.

Come visit us to learn and see what we have to o� er.

KID

 1825 Manning Rd  I Tecumseh, ON  

ALWAYS ON DISPLAY 
WWW.MARQUISTILE.COM

519-979-4200

Proof
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TWO YEARS IN A ROW

2018 & 2019
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When it comes to commercial cleaning, 
Rivera Building Maintenance does it all. 
From carpet cleaning to floor buffing, burnishing, waxing and stripping, 
window cleaning, dusting, power washing, sanitation, office plant care, 
landscaping and even supplying and managing cleaning supplies, Rivera 
Building Maintenance is the all in one commercial cleaning service you 
have been looking for.

Where many cleaning companies have a specific niche, RBM has 35 staff 
and skilled labourers in every area to tie it all together. They manage a full 
cleaning and maintenance program for both the inside and outside of a 
facility, as well as offering supply management for facilities.

“Companies don’t have to hire six, seven, eight different companies. With 
us, they have one company, one account manager, managing the entire 
process,” says Rivera Building Maintenance President Santiago Rivera. “It 
enables us to offer competitive pricing and it saves people so much time at 
the office from trying to deal with multiple vendors.”

Rivera founded the company in 2009 at the age of 19. He was studying 
business at the University of Windsor and looking for work. Little did he 
know, Windsor was being struck by a major recession and jobs were scarce. 
Having worked in building maintenance since he was 15, he decided instead 
to start his own business, Rivera Building Maintenance, and he quickly 
picked up his first contract with a private school in Tecumseh. Rivera says 
it was because of that contract that his business was able to succeed and 
become what it is today.

RBM has experience working with big brand staples such as Home 
Hardware, Libro Credit Union and Reko International Group Inc., as well as 
several local reputable companies in the Windsor-Essex area.

One of their longest standing contracts is with FREEDS. RBM has been 
cleaning the store on Ottawa Street every day since 2013. With all of the 
foot traffic the store receives, RBM goes in each day to clean and sanitize 
everything in the store, from the stalls to the counters, to the floors, 
carpeting, table surfaces, doorknobs, glass and more. 

“We take a lot of pride in the clients that we serve and we want everything 
to always be at the highest standard of quality for them,” Rivera says. “Our 
expectations and standards for ourselves are very high and we try to 
translate that into the services that we provide.”

Now more than ever, with the risk of contracting COVID-19, Rivera says 
companies need to pick the right cleaning contractor to make sure their 
facilities are maintained, cleaned, sanitized and safe for their staff, clients or 
guests. He encourages any business owner or facility manager interested 
in knowing more about working with a multi-service category contractor to 
reach out to Rivera Building Maintenance.

“The biggest goal is to keep the facilities safe, healthy, presentable and 
ready for their next day of operation,” says Rivera. “We take pride in 
knowing these facilities are spotless every time.”

To learn more about Rivera Building Maintenance and the services 
they offer, or to request a personalized quote, visit their website https://
riverabuildingmaintenance.com or give them a follow on Facebook. 

WINDSOR’S TRUSTED CLEANING SERVICE

519.890.6401 • BIANCA@RIVERABUILDINGMAINTENANCE.COM  • WWW.RIVERABUILDINGMAINTENANCE.COM 

COMMERCIAL CLEANING MADE EASIER 
WITH RIVERA BUILDING MAINTENANCE

OWNERS BIANCA & SANTIAGO RIVERA
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S Whether you’re a long distance runner, a 
professional athlete or an everyday jogger, 
Freeds has you covered. With several 
On running shoe styles available in store, 
including the recently launched On Cloud Hi 
Waterproof and On Cloud Hi Monochrome, 
as well as On apparel, there has never been 
a better time to treat your feet to the best in 
performance. 

On was founded in 2010 by professional athlete Olivier 
Bernhard and his friends David Allemann and Caspar 
Coppetti in Switzerland. With both the ambition and 
devotion to finding a running shoe that gives the wearer 
the perfect running sensation, they set out to develop a 
long distance running shoe that combined a cushioned, 
soft landing with a firm takeoff while also being comfortable 
and lightweight. 

On launched the world’s lightest, fully cushioned running 
shoe, On Cloud, in 2014. The outsoles of On Clouds feature 
hollow pods known as ‘clouds.’ These pods create an 
incredibly soft landing by dispersing pressure and moving 
both horizontally and vertically. They then firm up for faster 
transition and an explosive takeoff, leaving you feeling like 
you’re running on clouds.

By:  Alyssa Leonard
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These CloudTec® outsoles are made 
from zero gravity foam that is flexible, 
responsive and light. On Cloud also 
features the engineered On Speedboard 
design, a responsive, semi-stiff board 
that supports the foot’s natural rolling 
motion. By being semi-rigid, it helps 
transfer energy to deliver more explosive 
toe-offs. This patented Swiss CloudTec® 
technology provides the wearer of On 
Cloud shoes with outstanding cushioning, 
impact protection and an unbelievably 
light running sensation. 

ON CLOUD HI 

Show your style with this evolution of the 
On Cloud; the perfect shoe for the urban 
explorer. This shoe features a lightweight 
outsole with CloudTec® technology 
and the Swiss engineered speedboard 
resulting in softer landings and improved 
grip. The upper half of the shoe consists 
of a two piece design — vegan leather to 
shield the foot and more sturdy and soft 
material for around the ankle. The speed 
lacing system allows for a quick slip in and 
out of the shoe with no lacing required. 
For those who are not afraid to run in 
extreme weather, the Cloud Hi also comes 
in a waterproof version. These breathable, 
fully waterproof shoes will keep you dry 
and safe with no risk of overheating. The 
outsoles are made with Helion™ superfoam, 
which is resistant to temperature changes 
for year-round performance. Robust 
and durable, this shoe is designed with 
specially treated engineered mesh that is 
100% water and wind resistant. 

Additionally, the design of the shoe 
includes a lot of reflective details to ensure 
the runner is visible in any condition. No 
matter what is thrown your way, this shoe 
will keep you moving in full comfort. 
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“This shoe was designed for those who are not afraid to run in 
extreme weather. No matter what is thrown your way, this shoe 

will keep you moving in full comfort.” 

The philosophy behind On is summed 
up in four simple steps. First, they 
focus on cushioning, not correction, 
because running should be fun; On’s 
intelligent CloudTec® lets you run how 
you were meant to run. Second, with 
freedom for your feet, instead of a rigid 
sole, On shoes react to your individual 
running motion. Third, to harness 
balance and momentum, the cloud 
elements combined with the CloudTec® 
speedboard prevent friction when 
landing and transform your motion into 
forward momentum. Lastly, running is 
a sport, not an illness. Train away your 
running weaknesses and become a 
star performer with On’s wide range of 
footwear that adapts to whatever stage 
you’re at as a runner. 

Today, On running shoes can be bought 
in over 50 countries at over 6,500 
premium retail stores. Indulge yourself 
and take the next step toward the latest 
revolution of shoe technology with On. 
Land soft. Start fast. 
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Custom Blinds and Window Coverings 
to suit your needs and budget.

519.715.9775  I  www.windsorblinds.ca 

Adriano Campoli
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Thinking of building a home?

Jovan Vujovic of Signature Homes Windsor and Julie Bondy of Manor 
Realty Ltd. specialize in exceeding your expectations in every way!

The local husband and wife team has been making dreams come true 
for nearly a decade, offering affordable luxury with unique, custom-built 
homes in some of the area’s most sought after neighbourhoods.

As owner of Signature Homes Windsor, Jovan shows pride in each 
project and offers personal concierge service to every client. With his 
years of experience as an engineer, he has the knowledge required 
to provide honest, helpful guidance throughout the building process.

In addition to being a top-producing member of the Manor Realty 
team for 17 years, Julie is also the Exclusive Sales Representative for 
Signature Homes. As an award-winning realtor, she combines her years 
of industry expertise and boundless energy to guarantee a smooth 
transaction; ensuring clients receive the best possible market price for 
their current home and facilitating the move into their new build. 

Simply put, if you can dream it, they can build it!

“We’re currently building in LaSalle, Kingsville, and in East Windsor in 
Rosewater Estates close to the WFCU Centre,” says Julie. “We’re so 
excited to be part of this redevelopment plan for the city and we have 
20 lots now available for reservations.”

Julie also hints at their next project: a new McGregor development 
coming in spring 2021 with over 20 lots available.

“We build homes in subdivision properties, but a big part of our business 
is also custom builds on clients’ own properties,” shares Jovan. “We’re 
one of the few local companies that offer that.”

Paying attention to every detail, the duo has built a reputation on 
providing unmatched quality at competitive prices. They deliver 
superior finishes throughout each client’s build and can accommodate 
any custom requests to give the client’s home the unique feel they’re 
dreaming of.

“What sets us apart is the personal concierge service clients get from 
working directly with Jovan on their build,” Julie explains.

Through their interactive website, www.signaturehomeswindsor.com, 
the couple also offers clients a chance to explore numerous build 
options and designs, allowing them to choose the layout that works 
best for their specific needs.

“Clients can go on our website to see our past builds and the work 
we’ve done,” explains Jovan.

“The gallery of photos is fantastic for ideas for designing the décor of 
your new home,” adds Julie.

When they’re not busy working hard for their clients, this husband and 
wife team love spending time with their four children: Hunter, Lauren, 
Hannah, and Aleks. 

They enjoy giving back to the community as well. Julie and Jovan have 
both worked on the Give your Heart to Autism Gala Committee since 
2011, and Julie in particular was awarded the City of Windsor Volunteer 
of the Year Award in 2014.

Julie is also proud to support Manor’s “Keys of Hope” program; a yearly 
fund that gives back to local charities, with all money staying in the 
Windsor-Essex area. 

Deeply committed to treating everyone with honesty and respect, 
Jovan and Julie also constantly go above and beyond for their clients.

The couple’s service and dedication doesn’t stop when the build is 
complete. Their after-sales service is a top priority to ensure clients are 
100 percent thrilled with their build and purchase. Making the process 
seamless and enjoyable, Signature Homes Windsor and Julie Bondy 
offer results that will move you!

What He’s Wearing:
Jacket: J. Grill
Shirt: Soul of London
Jeans: Mavi

What She’s Wearing:
Dress: Joseph Ribkoff
Tights: Joseph Ribkoff
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SIGNATURE HOMES WINDSOR

& JULIE BONDY

Story by Jennifer Brignall-Strong.  Photo by Pat Scandale
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Meet “the only ‘Brain’ in the business!”

With more than 23 years in the mortgage industry, Mike Brain and his team at W.E. 
Advantage Mortgages offer clients a more personal approach to financing their 
dream home.  

“You’re not a number to us,” says Brain. 

As a mortgage broker, Mike works for his customers, not the big banks. By shopping 
around and working directly with lenders, Mike is able to get clients the best 
mortgage to suit their individual needs.

“We deal directly with the mortgage companies and get better rates for our clients,” 
explains Brain. “We’re able to offer lower rates because we don’t have all the 
overhead a bank does.”

Mike and his team work with nearly fifty different lenders, banks, and financial 
institutions, providing an unmatched selection of mortgage products. 

“The variety of mortgage options is huge,” says Brain. “We’re like a concierge for 
mortgages. We can find the best deal on the market and find you the right mortgage 
to fit your family’s lifestyle.”

So, why choose a mortgage broker over a traditional bank?

Firstly, a mortgage broker service is completely free to customers; they are paid by 
the lenders, not you. They make quick work of getting you financed too, with all the 
appropriate paperwork processed in as little as 24-hours. They also keep up with 
current trends and know the industry inside and out.

“Obviously the selection and cost savings are the main reasons, but the 
professionalism and education is also big,” explains Brain. “We have to update 
our education standards every two years and are more closely monitored by the 
government.”

Mike and his team also pride themselves on their high level of personal care.

“We sit down with our clients and talk about where they want to be in five to ten 
years and what their expectations are. We’re much more tailored to the clients’ 
individual needs.”

Since the onset of COVID-19 restrictions, Brain has strived to uphold his customer-
centred approach to doing business. He often connects with clients via Zoom, 
Skype, e-mails, and phone calls.

“I really enjoy meeting my clients and connecting in person, so it’s definitely been a 
different way of doing business, but we’ve adapted.”

In addition to helping people finance a new house, Brain can also help homeowners 
leverage the value of their home to make upgrades like updating a kitchen, adding 
a second bathroom, or finishing a basement.

“A lot of people right now are focusing on home improvements,” says Brain. “They’re 
taking advantage of the value of their home and refinancing to do those renovations 
they’ve been waiting to do.”

When he’s not busy working for his clients, Brain spends a great deal of his time 
working in the community.

“I love giving back to the community because it has been so good to me. It’s where 
I live and work.”

Brain has been the president of W.E Care for Kids for the last 4 years, raising funds 
to support local paediatric programs at Windsor Regional Hospital, Erie Shores 
Healthcare, the John McGivney Children’s Centre, and more.

“We try to keep families close to home for treatment,” says Brain. 

Brain also organizes a house league basketball camp in Tecumseh. What started 
with 40 kids three years ago now has up to 140 participants. Although the camp had 
to take a hiatus this year due to the pandemic, Brian looks forward to getting back 
in the gym next year.

“The kids come out every Saturday and they get coaching and play games. It’s really 
fun.”

Of course, spending time with his family - wife Shannon and daughters Taylor, 22 and 
Tessa, 15 - remains his favourite pastime.

Despite his busy schedule, Brain always makes it his priority to give families financial 
peace of mind; whether they’re refinancing or purchasing their very first home.

“My job isn’t to make the bank money; my job is to save you money.”

Contact Mike Brain today to explore your mortgage options!

519-566-7170  mbrain@weadvantagemortgages.ca 
www.weadvantagemortgages.ca

What He’s Wearing:
Suit: Savile Row
Shirt: Blu by Polifroni
Shoes: Bugatti

MIKE BRAIN
  IMAGE PROFILE	
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What He’s Wearing:
Jacket: Savile Row

Shirt: Mondango
Jeans: 34 Heritage

At Amherstburg Chevrolet Buick GMC, teamwork and a deep commitment 
to customer service are what drive dealer principles Scott Elliott and Mike 
Bezzoubkin.

Although they didn’t know each other before they started working together 
seven years ago, the pair instantly hit it off, becoming friends and eventually 
partnering to purchase the dealership in 2016.

Since then, the industry veterans have made it their mission to create a 
welcoming atmosphere, using their combined expertise in sales and service 
to ensure an unmatched customer experience. 

“Both Mike and I are very accessible at the dealership for anyone who comes 
in,” says Scott. “We’re here; we meet with the customers often and are 
available to talk any time.” 

“A lot of times you find that customers don’t have access to business owners 
freely, and it creates a wall,” echoes Mike. “We make sure our customers 
know they can always talk to us.”

Scott started in the industry 36 years ago as a service advisor, eventually 
becoming a general manager. Mike began his career as a salesperson in 
2004, quickly working his way up to sales manager.

With Scott’s background in fixed operations and Mike’s in sales, the two 
owners complement each other and play off each other’s strengths. It’s no 
wonder the dealership was a 2019 GM President’s Award winner, the highest 
award presented to dealers.

“Us working together works really well because we have the whole dealership 
covered with expertise in sales, management, and service,” notes Scott.

That solid foundation has allowed the dealership to thrive, despite ongoing 
COVID-19 restrictions.

“We continue to get a lot of referral business,” says Mike. “Business has been 
steady throughout and we adapted the new safety measures very quickly.”

By following the General Motors Clean Dealer program, the dealership 
has worked hard to keep both customers and staff healthy throughout the 
pandemic. All employees wear masks and follow social distancing protocols, 
hand sanitizer is readily available throughout the showroom, and all vehicles 
are thoroughly cleaned and sanitized after service work and test drives.

“Inventory has been moving VERY quickly,” says Scott. “General Motors has a 
really strong product line with some of the new models like the new Corvette, 
the Yukon Tahoe, and the new trucks. They’re in high demand.”

“Used cars have picked up as well,” adds Mike.

“We’re very fortunate; because we have a higher rate of sale, we generally 
have more inventory to begin with,” says Scott. 

Translation: because they sell more cars, they have more in stock. Definitely a 
plus for drivers looking for a better selection.

Though sales and day-to-day operations keep the team quite busy, they 
always find time to support their hometown and various local charitable 
causes.

The dealership has organized the Ed Jovanovski Charity Golf Classic over the 
past 3 years, raising over $150,000 for breast cancer research through the 
Canadian Cancer Society and over $10,000 for Windsor Minor Hockey, where 
Jovanovski played as a child. The money goes toward families who need 
assistance keeping their kids in sports.

 Although this year’s event was postponed due to COVID-19, Scott and Mike 
are looking forward to the 2021 tournament next July.

They’re happy to support many beloved community events as well, including 
the River Lights Winter Festival, Amherstburg Ribfest, and the Amherstburg 
Christmas parade. As big hockey fans, they also sponsor the Amherstburg 
Admirals.

“It’s very important to us to give back,” says Scott.

The pair is extremely proud to be a part of the town of Amherstburg and is 
grateful for their team and the people that continue to trust the dealership for 
all their sales and service needs.

“We attribute our success to our incredible community and to the best staff in 
the business,” says Mike. 

“We’d really like to thank everyone for their continued support,” says Scott. 

Mike and Scott invite you to discover Amherstburg Chevrolet Buick GMC 
for yourself! Visit them today at 432 Sandwich Street South or learn more at 
www.amherstburggm.com. 
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SCOTT ELLIOTT
MIKE BEZZOUBKIN

What He’s Wearing:
Jacket: J. Grill

Shirt: Bugatchi
Jeans: 7 Downie St.

Story by Jennifer Brignall-Strong.  Photo by Pat Scandale
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What She’s Wearing:
Top: Joseph Ribkoff
Pants: Joseph Ribkoff

ALYNN GODFROY
“When you have money, you have options.”

That’s the mantra Alynn Godfroy has built her business on, and it’s the advice 
she’s given all her clients over the last 17 years.

As a licensed financial advisor, Godfroy specializes in helping families, 
professionals, and business owners protect and grow their wealth. She also 
educates clients about the importance of saving for a rainy day…or “just in 
case.”

“The more money you put away, the better you sleep at night,” explains 
Godfroy. “You never know when you might have a little fender bender, or a 
leaky roof or a flood; you need to plan for those contingencies.” 

Godfroy strives to make that planning easy and stress-free, regardless of 
someone’s financial situation.  With nearly two decades of experience and a 
wide variety of resources, she has the ability to get clients the most for their 
hard-earned money.

“I work with over 20 companies across Canada for insurance and investments 
so I can offer the best products on the market to my clients,” explains Godfroy.

So, why is it so important to have a financial advisor? Godfroy likens it to 
working with a coach; someone who can support you and offer expert advice 
that will yield better results.

“If you’re trying to lose weight, you go to the gym. You might have a good 
routine, but if you hire a personal trainer, you’re going to work a little harder,” 
says Godfroy. “It’s the same as having a financial advisor. The difference in 
your portfolio is up to 200% greater than what you could do on your own.”

Having a financial advisor also means having someone who knows your 
particular situation and has your best interests in mind.

“Sometimes people are just overwhelmed and become paralyzed to make a 
decision,” says Godfroy. “I think I can look at their situation and say ‘I’m on the 
outside looking in; here are some things you might want to consider.”

Godfroy enjoys having that personal relationship with clients, growing with 
families as they enter each new stage of life.

“I have clients I remember holding as babies and now they’re driving,” she 
says. “I love being a part of that.”

In addition to providing sound financial advice, Godfroy also specializes in 
tax-planning. Her office processes over 600 tax returns a year, helping clients 
strategically take out money like RRSPs, etc. so they don’t pay too much tax. 
By moving money to a more tax-efficient vehicle, she explains, people are 
able to keep more of their savings.

“We have a people that have really done well; they’ve maxed out their TFSA 
and have a lot of money in registered funds,” she explains. “However, they 
don’t realize the tax implications they could face down the line.”

When she’s not busy crunching numbers, Godfroy enjoys reading about, 
well…crunching numbers.

“I’m a nerd,” laughs Godfroy. “I’m pretty immersed in finance; it’s my job 
but it’s also my passion. I read a lot of financial articles because things are 
changing. There’s so much to know and you want to be able to help people.”

She finds time to volunteer her expertise as well, sitting on the board of 
directors for Community Living Windsor for the past seven years.

“You don’t realize the challenges that a lot of families face when their child 
has a disability,” says Godfroy. 

Whether at work, volunteering, or at home, family always comes first to 
Godfroy. With four step-children, a toddler, and a new puppy, she has 
mastered the art of time management. 

“I definitely have my hands full,” laughs Godfroy, noting that her husband and 
business partner Terry helps her maintain a solid work/home balance.

Despite a busy schedule, Godfroy continues to help clients navigate the ever-
changing landscape of the financial industry, hosting a variety of free online 
seminars covering topics including estate planning and retirement planning.

She also hopes to write a follow-up to her 2017 book, “Why You Need a 
Financial Planner.”

“I love what I do, so it doesn’t feel like work,” says Godfroy.
 
To learn more about Alynn Godfroy, her upcoming seminars, and how she 
can make your money work for you, visit www.godfroyfinancialgroup.com or 
call (519) 258-1995.
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1304 Lauzon Rd. Unit 3, Windsor, ON  

519.258.1995   
www.godfroyfinancialgroup.com

TERRY GODFROY ALYNN GODFROY

Are you a Power of Attorney? Are you the Executor of a Will? Are you worried 
about how estate assets will be distributed amongst family members? Are your 

parents in a Long Term Care facility with you managing their finances? 

ESTATE PLANNING SEMINAR
WEDNESDAY, SEPTEMBER 30TH AT 10:00AM AND 6:00PM 
WEDNESDAY, OCTOBER 14TH AT 10:00AM AND 6:00PM

Estate planning is essential for individuals wanting to transfer assets to family members, charitable causes, or others in an orderly fashion.  
The legislation dealing with the probate process was amended in 2011.  In January 2015, Ontario introduced its new Estate Information 
Return, which estate trustees (i.e. executors) will need to file. Estate plans should be revisited to ensure that they remain appropriate.  

This session will cover the new probate process and highlight planning opportunities, including probate bypass techniques.

DOES THIS DESCRIBE YOU?

You want to retire but you don’t know if you can afford to. 

You have investments and savings with your bank or investment professional but no 
written plan to determine how you will sustain your current lifestyle in retirement. 

No one has sat down with you to help you organize your debts, shown you how to 
save thousands in interest and how to harness those savings to fund your dreams. 

You don’t know what the future tax implications will be for you and your spouse 
when you retire. 

If you feel this way, then you need a Retirement Plan.  

TERRY & ALYNN GODFROY OF GODFROY FINANCIAL GROUP 

WEDNESDAY, OCTOBER 7TH AT 10:00AM AND 6:00PM 
WEDNESDAY, OCTOBER 21ST T AT 10:00AM AND 6:00PM

RETIREMENT PLANNING SEMINARS 

Seminars will take place online.  Please call Jennifer at 519-258-1995 or email   
Jennifer@godfroyfinancial.com so that we can send you the link to the seminar.
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BOSS
IS BACK AT FREEDS
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fter a hiatus, Hugo Boss has returned to Freeds with their fall/winter 2020 line up, BOSS 
“Generations.”

Often styled as BOSS, Hugo Boss AG is a Germany Luxury brand that produces clothing, 
accessories, footwear and fragrances. Founded in 1924 selling general purpose clothing, the 
company has grown over the years, adding uniforms, men’s suits and more to their line. It has 

since evolved into a major global fashion house for men, women and children of all ages. In addition to business 
outfits, BOSS offers casual styles, athleisurewear, eveningwear and more. A mix of both modern and timeless are 
an essential part of their collection.

This fall/winter season, BOSS is celebrating a new generation of men and women with ultra-modern tailoring, 
elevated outerwear and fluid jersey pieces. The “Generations” collection features sharp silhouettes with a stun-
ning organic pattern highlighted across multiple forms including coats, tailoring, leather, dresses and accessories. 
This collection reworks and restyles BOSS icons to reveal a new, contemporary aesthetic designed for men and 
women from every walk of life. 

A
By:  Alyssa Leonard
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“The collection illustrates how the brand’s suiting heritage is more rel-
evant than ever before, with sharp silhouettes in new fabrications and 
colours paving the way forward for tailoring in the 2020s,” says Dr. 
Hjördis Kettenbach, Head of Corporate Communications, in a press re-
lease. 

The outerwear spotlights a lightweight, relaxed and oversized look 
with flawlessly cut jersey dresses, skirts and tops. It includes long, 
oversized and straight coats, leather raincoats, sheepskin coats and 
sweaters, along with two-piece suits, straight skirts, leather pants and 
more. “Generations” features contemporary tailoring with hand-woven 
leather, flowing fringes and glossy, bonded fabrics with digital prints. 

“The embroidered pieces are expertly crafted in Germany, a reflection 
of the longstanding BOSS dedication to hand workmanship,” says Dr. 
Kettenbach.

“Generations” sees different shades of browns, creams, grays and 
black accented with vibrant red, coral, teal and lilac. This new pallet 
brings together several colours in many looks, an evolution from previ-
ous monochromic seasons. 

The BOSS “Generations” fall/winter ready to wear collection is de-
signed for the most stylish men and women. Discover your next look 
today at Freeds.
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The Lifestyle you want is waiting...
List Price: $1,095,888 
COUNTRY LIVING AT IT’S BEST! CUSTOM BRICK/STONE RANCH, APPRX 4400 SQFT FINISHED LIVING SPACE. YOU WILL BE 
CAPTIVATED WITH THE GRAND ENTRANCE THRU DARK WOOD DOUBLE DOORS LEADING TO OPEN CONCEPT FOYER/LIVING 
RM W/FIREPLACE (SURROUNDED BY STONE),GOURMET KITCHEN W/LARGE ISLAND, GRANITE COUNTERTOPS, CUSTOM 
CABINETRY, FORMAL DINING AREA WITH PATIO DOORS TO COVERED DECK. MASTER BEDROOM W/WALK-IN CLOSET & ACCESS 
TO LAUNDRY RM, 5 PCE ENSUITE, W/DOUBLE VANITY, GLASSED-IN STEAM SHOWER & LGE JACUZZI TUB!SPECIAL FEATURES 
ARE LARGE WINDOWS, 10 FT CEILINGS, TRAY CEILINGS, POT LIGHTING, HARDWOOD/CERAMIC, FULLY FINISHED BASEMENT W/
RM W/FIREPLACE, ROUGHED-IN WET BAR, GAMES AREA, HIGH CEILINGS, 2 GUESTS BEDROOMS, FULL BATH!! LARGE 48 FT X 
120 FT OUTBUILDING WITH 600 VOLT/200 AMP SERVICE GOING TO THE THREE PHASE HYDRO OUT IN THE SHOP, CONCRETE 
FLOOR, 24’X24’ OFFICE, POWDER RM, FURNACE AND A/C, 60% OF THE SHOP IS INSULATED, SO MANY POSSIBILITIES FOR HOME 
BUSINESS OR TOURISM BASED BUSINESS IN WINE COUNTRY.

Let us make your dream home  a reality!

519.736.1766  I  info@thepplg.com  I  www.ThePreferredPartnersGroup.com

Brady Thrasher
Broker

Debbie Nedin
Sales Representative

1275 Ridge Road, Harrow, ON

Fort Lauderdale, FL  •  Plantation, FL  •  Windsor, ON  •  Amherstburg, ON  •  Kingsville, ON

Independently Owned & Operated

Preferred

Fort Lauderdale, FL  •  Plantation, FL  •  Windsor, ON  •  Amherstburg, ON  •  Kingsville, ON

Independently Owned & Operated

Preferred

Florida Living 
EXPANSIVE DEEP WATER INTRACOASTAL POINT LOT AFFORDS THE OPTION OF CONSTRUCTING THE HOME OF YOUR DREAMS (UP TO 
+/- 10,000 SQ.FT.) OR RESTORING THIS MID-CENTURY MODERN MASTERPIECE. THIS LOCATION IS PERFECT FOR THE AVID YACHTER WITH 
270’ OF WATER FRONTAGE (120’ ON THE INTRACOASTAL AND 150’ ON THE COMPASS WATERWAY WITH POTENTIAL TO ACCOMMODATE A 
YACHT UP TO 130’).  THIS 17,038 SQ.FT CUL-DE-SAC LOT IS IN ONE OF FORT LAUDERDALE’S MOST SOUGHT AFTER NEIGHBORHOODS; THE 
LANDINGS. THIS QUIET NEIGHBORHOOD IS WITHIN 1 MILE OF WESTMINSTER ACADEMY, CARDINAL GIBBONS, AND ONLY 2 MILES FROM PINE 
CREST SCHOOL.
 
DESIGNED BY FAMED FORT LAUDERDALE ARCHITECT WILLIAM PARRISH PLUMB (1929-2004) THIS HOME OFFERS 4,112 SQ.FT. UNDER AIR & 
A TOTAL OF 5,801 SQ.FT. AN INVITING BRIDGE OVER THE KOI POND LEADS YOU TO THE ENTRY FOYER AND ONTO BREATHTAKING VIEWS 
OF THE INTRACOASTAL WATERWAY WITH FLOOR TO CEILING GLASS IN THE FAMILY ROOM. YOU WILL APPRECIATE THE VAULTED WOOD 
CEILINGS THROUGHOUT THE HOME AND PATIO, RARE PECKY CYPRESS WALLS, A METICULOUSLY CRAFTED “AWARD WINNING” FIELDSTONE 
FIREPLACE AND THE BILLIARDS/GAME ROOM WITH A BAR. ONE OF THE MOST REMARKABLE FEATURES OF THIS HOME IS THE 908 SQ.FT. 
EAST FACING SCREENED PATIO WHICH LENDS ITSELF BEAUTIFULLY TO INDOOR/OUTDOOR LIFE AND ENTERTAINING, ALL WHILE OFFERING 
STUNNING SUN AND MOON RISE VIEWS OVER THE WATERWAY AND CAPTURING THE PREVAILING EAST BREEZES YEAR-ROUND. THE MASTER 
BEDROOM HAS DIRECT VIEWS OF THE INTRACOASTAL AS WELL AS A SEPARATE OFFICE AREA, DRESSING ROOM AND A SLATE BATHROOM 
THAT FLOWS THROUGH TO THE INDOOR/OUTDOOR SHOWER LEADING TO A PRIVATE OUTDOOR PATIO AREA. THIS UNIQUE PROPERTY ALSO 
OFFERS A PRIVATE 2 BEDROOM SUITE ON THE SECOND LEVEL AND A 1 BEDROOM SUITE ON THE GROUND LEVEL; EACH WITH SEPARATE 
ENTRANCES, PERFECT FOR IN-LAW AND/OR CAPTAINS QUARTERS.
 

Beth Daly
Broker Associate

Please contact Beth Daly for more information and a private showing on this spectacular waterfront property.  1-954-663-3180

3300 NE 56th Ct Fort Lauderdale, FL
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Fred Quenneville, B. Comm. F.C.S.I., FMA
Investment Advisor, Vice-President & Director

Quenneville Wealth Management Group
RBC Dominion Securities
1922 Wyandotte St. E.
Windsor, ON N8Y 1E4
Email: fred.quenneville@rbc.com
519-252-3661 or 1-800-265-0890 Fax: 519-252-3672

The Quenneville Wealth Management Group

Fred Quenneville, Director/Investment Advisor of the Quenneville Wealth Management Group of 
the Royal Bank of Canada’s Dominion Securities. My commitment to my clients’ needs and financial 
knowledge provides a superior level of service. I can help my clients achieve their financial goals by 
providing advice, knowledge and service that meet their personal needs and goals.

Fred’s outstanding commitment and knowledge helped to develop the Quenneville Wealth Management 
Group. 

With 65,000 employees working with RBC, wealth management is a division, “I believe that people 
should have a great level of comfort and security when dealing with the Quenneville Wealth Management 
Group or any RBC services in general.” Wealth Management provides personal clients with retirement 
planning and investment services that are specially constructed to meet every individual’s needs and 
goals, whether they are pursuing financial planning for their families or their businesses.

The Quenneville Group combines 70+ 
years of disciplined investment philosophy 

to help meet the objectives of affluent 
families and businesses in our community.

EVERYWHERE
 LIFE TAKES ME™
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Scarf: Michael Kors
Top: Sadie & Sage
Jeans: Mos Mosh
Gloves: Auclair
Boots: Ateliers
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Ladies Fashion Jeans
Paige
7 For All Mankind
Mavi
Silver
Guess
Dl 1961
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Sweater: Michael Kors
Brax
7 Downie St.
34 Heritage
Paige
7 Downie St.
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Jacket: Circolo
Sweater: Horst
Shirt: Robert Graham
Jeans: 7 Downie St.
Boots: Bugatti
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Sweater: Bugatti
Shirt: Brunn & Stengade
Pants: Bugatti
Belt: Bench Craft
Shoes: GoodMan
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Sweater: Gran Sasso
Shirt: Emanuel Berg Stretch
Pants: Bugatti
Shoes: Mezlan
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Shirts: Bugatchi OoohCotton Stretch
Shirts: Emanuel Berg Stretch
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Vern Myslichuk is excited for what the future has in store.

While the Director of the BetterMade Corporation admits 2020 has had its share of ups 
and downs, he chooses to look on the positive side, eager to start on his next project. 

“Right now we’re focused on bringing some life back into a small section of downtown,” 
says Myslichuk. “It’s very exciting.”

This past spring, Myslichuk purchased property at 267 Pelissier Street. The 
entrepreneur has some big plans for the site, formerly known as the Security Building; 
a 10-storey structure built in 1928.

Myslichuk is currently working with the City of Windsor on architectural plans and 
hopes to convert the building from commercial to mixed use; creating beautiful 
apartments in the upper units and a grocery store on the ground level.

“It will tie in with my other companies; so the restaurant (Bacchus Ristorante) will buy 
groceries from the grocery store,” explains Myslichuk. “It’s one business supporting 
the other and that’s what we like to do.”

Myslichuk is thrilled to be a part of the downtown revitalization. His team at BetterMade 
Cabinets is currently finishing up a project for the University of Windsor; an art studio 
across from the Capital Theatre. 

“We’ve been working on this project over the last few months and look forward to 
wrapping it up soon,” says Myslichuk. “Again, it’s a part of our focus on bringing things 
downtown and having businesses feed off of other businesses and support each 
other.”

“There are a handful of us developers that are really trying to create something for 
people to enjoy,” he explains. “There’s a lot of strength downtown right now and a lot 
of positive changes coming over the next few years.”

Despite setbacks from the COVID-19 pandemic, the BetterMade team has managed 
to continue to tackle projects, working within the new safety protocols to ensure 
customers feel comfortable. 

“We never really stopped working, but we had a little slow down in the beginning,” 
says Myslichuk. “We’re back up and running now and we’re full steam ahead working 
six days a week.”

His other businesses, Bacchus Ristorante and Verna-Q-Lar Cocktail lounge, have also 
reopened to half capacity in accordance with safe social distancing protocols.

While Myslichuk looks forward to getting back to running at full capacity, he says it’s all 
part of owning a business; learning to function the best you can with what you have. 

“You have to work with what you have and adapt and hope that people understand 
and work with you,” says Myslichuk.

“We’ve been very fortunate,” he adds. “We’ve had wonderful support with the 
restaurant, the lounge, and BetterMade Cabinets. The community has been so 
supportive.”

Myslichuk believes in giving back to the community that has provided so much support 
and loves taking part in many local charity initiatives.

Over the last six years, he has raised funds for various causes by hosing charity walk-
throughs of the Low Martin mansion, a gorgeous historic building he purchased and 
restored back in 2012.

Although the pandemic has put a hold on the tours for now, Myslichuk and his team 
continue to support the community as much as possible.

“We’re still involved with many local charities, but right now we’re contributing more 
monetarily,” says Myslichuk. “We’re looking forward to getting back to doing the tours; 
they were really beneficial to a lot of people.”

In the meantime, Myslichuk continues to focus on the future and ways he can continue 
to grow the BetterMade Corporation and also Windsor as a whole.

“I love when businesses can build off of each other,” says Myslichuk. “Even with my 
own businesses, they all work together: the restaurant caters for the lounge, the 
grocery store will supply the restaurant. It helps me keep people employed, especially 
during this time. Everything kind of just flows.”

It’s that “just keep going” mentality that has helped Myslichuk and his team navigate 
the uncertainty of the last eight months.

“I think focusing on the positives is how we’ll get through this.”

To keep up with Myslichuk and learn more about BetterMade’s dedication to superior 
customer service, log on to www.bettermadecabinets.com or call (519) 739-3330.

VERN MYSLICHUK

What He’s Wearing:
Jacket: Coppley
Shirt: Bugatchi Uomo
Jeans: 34 Heritage

Story by Jennifer Brignall-Strong.  Photo by Pat Scandale
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Although a trip to the oral surgeon is rarely a joyous occasion, 
Dr. Jean-Gilbert Paulo and his team strive to make their patients’ 
experience as positive as possible.

“I treat everyone the same way, as I would my family. Our staff is 
wonderful, and they take pride in their work which optimizes our 
patients’ experience,” says Dr. Paulo. 

Offering the highest level of care has always been a top priority 
for Dr. Paulo at the Southwestern Oral and Maxillofacial Surgical 
Centres. With two convenient locations, Dr. Paulo works with 
over two dozen qualified staff members to ensure patient 
satisfaction. 

“We’re three great oral and maxillofacial surgeons who perform 
corrective jaw surgeries, TMJ surgery, and treat facial trauma 
such as broken jaws, noses, cheekbones, eye sockets, and 
foreheads,” says Dr. Paulo. “We perform minor surgeries as well, 
such as wisdom teeth, biopsies, tumor resections, and dental 
implants.”

The team also now offers therapeutic Botox injections to relieve 
pain caused by migraines, teeth grinding, TMJ disorders, and 
other facial muscle pain.

By combining the latest technology with traditional techniques, 
Dr. Paulo is proud to provide his patients with the gold standard 
of care and evidence-based treatment planning.

“My training experience provided me with comprehensive 
knowledge and expertise with facial trauma reconstruction and 
dental implants,” explains Dr. Paulo. 

Dr. Paulo’s love of dentistry began at a young age. His parents 
are both dentists and run successful practices in Montreal, 
Quebec, where Dr. Paulo grew up.

After obtaining his dental education at the University of Montreal, 
he spent invaluable time in New York, Connecticut and Michigan, 
completing seven postgraduate years of education to specialize 
as an oral and maxillofacial surgeon. 

Dr. Paulo has continued to adapt and learn throughout the course 
of his career, always keeping patient safety at the forefront of his 
practice.  Amid the COVID-19 pandemic, he and his team have 
taken all the proper precautions to ensure the well-being of both 
patients and staff.

“We have a large supply of all the appropriate PPE, so we were 
able to continue safely servicing the community throughout the 
pandemic,” says Dr. Paulo. 

The offices have also added plexiglass, spaced out appointment 
times, and staggered seating in the waiting rooms to allow for 
social distancing. They’ve even updated their entire ventilation 
system to ensure the optimum air exchanges per hour.

“We updated our ventilation system even before (our college) 
came out with recommendations, so we were ahead of the 
curve.”

Although work keeps him quite busy these days, Dr. Paulo still 
takes the time to pursue other passions, including lecturing third 
year dental students at the University of Detroit Mercy.

In his spare time, he also enjoys jogging with his wife.

“I’ve always worked out a lot. If I’m not working out something is 
wrong,” laughs Dr. Paulo. “It’s definitely been helpful during this 
time to help keep some type of normalcy.”

Interested in learning more about Dr. Paulo and his wonderful 
team? Visit the Southwestern Oral and Maxillofacial Surgical 
Centres website at www.sworal.com.

Dr. Paulo and his team of healthcare professionals are able to 
assist all patients referred to the office. See them at one of their 
two convenient locations: 860 Tecumseh Road East (suite 200), 
or 33 Princess Street (suite 302), in Leamington.

What He’s Wearing:
Jacket: Empire Clothing
Shirt: Tiger Of Sweden
Jeans: 34 Heritage
Shoes: Mezlan
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AP Painting Solutions Ltd. has been providing Windsor-Essex and Kent 
County customers with quality service for nearly a decade, specializing in 
commercial painting, epoxy flooring, and mobile power washing.

“We’ve really expanded over the last couple of years especially,” says owner 
Artie Phillips. “Our other commercial exterior services go hand in hand with a 
lot of the big painting jobs we do.”

The main focus of the business began as commercial painting, but quickly 
grew to include a division for epoxy flooring for commercial and industrial 
applications, as well as some residential garages and basements. 

In the last year, Artie and his team have also started a power washing division, 
with a mobile truck on the road six days a week.

“It’s something that’s really coincided with the painting side of the business,” 
he says.

Artie got his start in the industry over 12 years ago, priming walls for a large 
contractor in Calgary. From there, he honed his skills and began managing 
his own crew. Upon his return to Windsor, Artie went into business for himself 
and has been busy ever since, with a team of 12 full-time workers, 4 part-time 
employees and two office staff.

“My team is great; from our Leads and field staff, to our office staff,” says Artie.

Despite the challenges COVID-19 has presented over the last several 
months, Artie and his crew have managed to persevere; working steadily 
while ensuring the safety of both staff and customers.

“My team has done an amazing job at being diligent on a daily basis,” says 
Artie. “Whether it’s working together or out meeting clients, they’ve really 
adapted.”

Artie can’t say enough about his dedicated crew, noting they always put in 
extra time and effort to get the job done.

“They work hard and do an exceptional job,” says Artie. “Without these guys I 
don’t eat, so I like to focus my business around what they need.”

That focus included creating an employee benefits package for his team this 
past year. He’s also looking into adding an RRSP plan in 2021.

“I want to keep people in a position where they’re happy and they want to 
stay,” says Artie. “I care about every one of my team and I want to make sure 
everyone is safe and feels confident about what they’re doing.”

Artie himself isn’t one to rest on his laurels, alternating days in the office and 
out in the field. Between phone calls with contractors, pouring over prints and 
helping out his team, his daily schedule fills up fast.

“My day-to-day schedule can really change quite drastically, even in the 
middle of the day,” he laughs. “We’re extremely busy right now.”

So busy, in fact, Artie is looking to expand his business once again.

“We could easily hire two to three more crews right now to keep up with the 
workload,” he notes. 

That busy work schedule includes the recently completed 850 Division Road, 
a fair size project for the team.  They’ve just started work on the old TRW 
building in Twin Oaks as well, another large exterior/interior project. 

They’re also currently in the midst of revamping the LCBO building at the 
Roundhouse Centre, Brave Controls on Walker Road, the U of W Student 
Center and St. Clair College’s Student Residence.
 
“These have been exciting projects for us,” says Artie. 

Tackling all those projects requires a little cooperation from Mother Nature; 
especially this time of year.

“It can get tricky,” notes Artie. “There really is a lot of science involved in 
exterior projects. Weather conditions are huge; we have to look at what 
material we’re using and when we’re using it. We have to look at surface 
temperatures and dew points and make sure the conditions are right for 
curing.”

As busy as he is, it’s not all work for Artie. In his spare time, he enjoys golf, 
hockey and spending time with his two daughters, who share his love of 
sports. 

“My girls are 7 and 12. They enjoy horseback riding, gymnastics, and skating,” 
says Artie. “We have a lot of fun together.”

To put Artie and his team to work for you, visit www.appaintingsolutions.com 
or call 519-966-8890.

RAFIH STYLE MAGAZINE  41MARCH 2020

2060 ASTOR CRESCENT, OLDCASTLE, ON 519.966.8890  

SEE WHAT WE ARE TALKING ABOUT AT APPAINTINGSOLUTIONS.COM

PAINTING IS JUST ONE OF THE 
THINGS WE ARE GREAT AT!

COMMERCIAL & RESIDENTIAL PAINTING
EPOXY FLOOR COATING

COMMERCIAL & RESIDENTIAL
MOBILE POWER WASHING

What He’s Wearing:
Jacket: Soul of London
Shirt: Bugatchi
Jeans: Mavi

ARTIE PHILLIPS

Story by Jennifer Brignall-Strong.  Photo by Pat Scandale
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Jonathan Roung believes one of the simplest ways to plan 
for your future is to tackle it one step at a time. 

Developing financial plans and managing investments 
since 2004, this Investment Specialist and Financial 
Planner with Scotiabank has hands-on experience in 
navigating portfolios through both the good times and 
the bad.
 
He coordinates with his team of experts to offer retirement 
and estate planning, investment portfolio management, 
and cashflow and credit evaluation. 

“I provide sound financial advice in a friendly and 
approachable manner, and I firmly believe that people 
deal with people that they like, trust, and respect,” adds 
Roung.
 
Accredited as a Certified Financial Planner (CFP) and 
Chartered Investment Manager (CIM), Roung will develop 
a plan designed to keep pace with your life. 

“My clients trust me to guide them to financial success. I 
strive to genuinely understand what is important to each 
person I work with, and then develop a step-by-step plan 
to help realize those objectives. It really is a partnership-
style approach. We meet regularly to review progress 
and make amendments as challenges are identified and 
as milestones are met,” he explains. “My clients’ lives are 
always changing, and I ensure that their financial plans 
are reflected accordingly.”
 
“There has been a lot of uncertainty in 2020, and now 
more than ever it’s more important to ensure that investors 
have a sound financial plan and a properly diversified 
portfolio. Market volatility and portfolio rebalancing 
should be the foundation of every financial planning 
discussion, with the investor’s risk tolerance clearly in 
mind. The financial plans that I develop are tailored to 
each individual, from those looking to aggressively save 
for the future, to those looking for consistent and reliable 
cashflow through retirement.”
 
Despite challenges imposed throughout 2020, Roung 
continues to be available for existing and new clients. 
“Much of our work can be done through telephone, 
e-mail, and video conferencing, which allows me to 
remain proactive in portfolio management even if we 
can’t meet face-to-face.”
 
Roung also serves as a Subject Matter Expert for the 
Canadian Securities Institute, developing and updating 
the exams required for new entrants into the financial 
industry to become accredited. He has also served as 
a Public Policy Ambassador with the Financial Planning 
Standards Council, which seeks to elevate the standards 
to which accredited financial planners are held in Canada.
 
With offices at 5795 Malden Rd in LaSalle and 1570 Huron 
Church Rd in Windsor, Roung is mobile and able to meet 
clients on their terms, whether at his office or their home 
or business.   Invested in both the community and your 
financial future, he can be contacted by email at
Jonathan.Roung@Scotiabank.com 
or by calling 519-819-1734.

What He’s Wearing:
Jacket: Soul of London
Shirt: Stefano Brunelli
Jeans: 34 Heritage
Shoes: Johnston & Murphy

JONATHAN ROUNG

Photo by Pat ScandaleStory by Jennifer Brignall-Strong.  Photo by Pat Scandale
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At Delta Chi, it’s “family first” in every sense of the phrase.

Opened in 1986 by Cheryl Sprague, the Windsor childcare centres continue their tradition 
of offering an upscale, home-like atmosphere where children are nurtured and family 
values are instilled. 

“We’re very family oriented,” says Cheryl, who also serves as the centres’ Executive 
Director. “We believe early childhood should be a rich and rewarding time.”

Those beliefs are something Cheryl has instilled in her own family as well. Her daughter 
Jennifer Oglan and daughter-in-law Jennifer Sprague have followed in her footsteps, 
joining the Delta Chi management team to help Cheryl maintain the centres’ high standards 
of care.

 “We like to hire family, members of our staff’s family, and even families that are enrolled in 
our program,” laughs Cheryl. “We deeply value our relationship with our staff and even if 
they’re not family, they become family.”

Over the last three decades, Delta Chi has grown to 11 locations, currently operating in 
stand-alone buildings and in Public and Catholic schools across the city. 

“I opened my first centre in a duplex on Ouellette Avenue,” reflects Cheryl. “I picked that 
site because it was a very home-like atmosphere. Our centres have maintained that feel. 
We’ve built and developed all our schools around a very nurturing, home-like atmosphere.”

The initial concept was designed as an alternative to the many cement block walls and 
fluorescent lighting of other childcare centres Cheryl had seen at the start of her career as 
an Early Childhood Educator.  Delta Chi centres offer a cozier feel with French doors, art on 
the walls, and comfy home furnishings.

“I remember my mom saying she wanted children to feel like they were still at 
home,” reflects Jennifer Oglan, Director of Marketing & Communications.

 
Those same home furnishings will also be found in their latest centre, 

opening next year inside the new James L. Dunn public school on Giles 
Boulevard. The twelfth location will provide fully licensed care for 

infant to school age children.

While the team is excited for the newest location, they’re also 
intently focused on the current task at hand: ensuring the 
health and well-being of the children in their care during the 
COVID-19 pandemic.

Director of Operations Jennifer Sprague admits it’s been 
a trying time for parents and staff, but is heartened by the 

response she’s received. 

“I have three children myself so I know how important it is to feel 
comfortable with where you’re leaving them,” says Jennifer Sprague. 

“It hasn’t been easy, but just to hear all the feedback from parents that 
has been so positive and so appreciative of everything we’re doing has 

been wonderful.”

“I have such gratitude for our staff and our Management Team,” says Cheryl. 
“I cannot speak enough about the work they’re doing and the extra effort and 
hours they’re putting in to keep the children safe, happy, and healthy.”

Although the team has had their hands full the last few months, they still manage 
to find time to give back to local charities.

“We’re huge supporters of our community,” says Cheryl, who is also the president 
of the Board of the Children’s Aid Foundation. “It is absolutely my passion to help 

children in our community.”

Delta Chi sponsors a number of CAS initiatives, including the annual holiday 
program.  The centres also host food drives and sponsor a variety of local 
children’s sports teams.

“If someone asks for help, we don’t say no,” says Oglan.

“We’ve even sponsored a parent’s hockey team,” laughs Sprague.

“We don’t like to advertise what we do,” says Cheryl. “We don’t do it for the 
attention; we do it for the intention.”

With their community involvement and family values, Cheryl and her team have 
unintentionally become strong role models for both their students and each other. 

“Growing up it was always fun watching my mom get dressed up in her suit every 
day and be the boss,” says Oglan. “It’s nice to have a space that really empowers 

women.” 

“I also love that we have male staff as well,” she adds. “It’s important to have male 
role models to provide balance to our program.”

 “It has been such a pleasure to provide   
 childcare to our community for over 34              

  years and we look forward to the bright 
 future ahead,” says Cheryl.

To discover more about Delta Chi Early 
Childhood Centres locations or enrollment, 
visit www.deltachichildcare.com or call 519-
977-5922.

deltachichildcarecentresWhat She’s Wearing:
Top: Sanctuary
Skirt: Gracia
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	 CHERYL SPRAGUE
	 JENNIFER SPRAGUE

	 JENNIFER OGLAN

What She’s Wearing:
Dress: Joseph Ribkoff

What She’s Wearing:
Top: Guess
Skirt: 7 For All Mankind

Story by Jennifer Brignall-Strong.  Photo by Pat Scandale
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Over the last 16 years, Stephanie Winger of Vision Realty has built a reputation 
for providing personalized service and honest advice to clients all across 
Essex County.

“My primary source of business is referrals from people who know and trust 
me,” explains Winger. “I dedicate my time to the activities that benefit my 
clients most and deliver truly exceptional service.”

Her years of industry knowledge, combined with a positive outlook and 
boundless energy, have allowed Winger to help clients successfully navigate 
through a sometimes hectic real estate market. 

 “I always try to pull out some kind of positive from a situation and share it 
with my clients,” says Winger. “Even when the market gets tough, I say to my 
clients, ‘Don’t worry; your dream house is out there waiting for you.’”

Whether clients are buying or selling, the veteran real estate agent loves 
being with people through the entire transaction from start to finish and even 
after the sale.

“I do everything myself so the client can rest easy in knowing they are dealing 
with me and only me. I list the house, I show them the house, I write the offer,” 
says Winger.  

Even through the COVID-19 pandemic, Winger has managed to keep that 
personal touch; contacting clients in the initial stages of shutdown to see how 
they were coping.

“I just kind of reached out to people to spread some hope and make sure they 
were doing ok,” says Winger. “I just wanted to let them know I was there for 
them if they needed anything. Not as a realtor, but a friend.”

Winger has also adapted new safety measures to ensure the peace of mind 
of her clients.

“People have different comfort levels right now, so I’ve just tried to do what is 
best for each individual client while keeping everyone safe.”

Winger strives to connect with not only her clients, but with other local 
businesses as well. Before COVID-19 restrictions, Winger hosted a monthly 
networking breakfast with her fellow Essex entrepreneurs. It’s something she 
hopes to get back to in the future.

“I like to connect clients with local businesses, or business owners with 
other business owners who can help each other,” explains Winger. “If a client 
is looking for a roofer, or a dog groomer, or childcare, I can refer them to 
someone I know and trust.”

As an active member of the community, Winger also dedicates her time to 
several charitable causes. A past president of the Essex Rotary Club, she 
continues to work with them and assist with their Youth Exchange program.

She also supports ShelterBox Canada, a national charity that provides shelter 
for people who are displaced due to a disaster. When people buy a home 
now, they are buying shelter for another family.

When she’s not busy assisting clients or volunteering, Winger enjoys 
spending time with her three children, keeping physically active, and riding 
her motorcycle.

“People might be surprised at that,” she laughs. “But I’m a real person.”

That genuine, down to earth attitude has helped her attract a wide client base; 
from first-time buyers to investment seekers to retirees looking to downsize.

“My clients all get the same treatment no matter what,” says Winger. “I really 
try to pay attention to different cues they give off to find them a house they 
love.”

She also notes the importance of having a good working relationship with 
her fellow realtors.

“I like when we can work together to guide our clients through a situation,” 
she says. “I really believe we need to have that rapport and it makes a huge 
difference for all our clients.”

Looking ahead, Winger is eager to continue assisting local homebuyers and 
sellers with the same dedication and attentiveness that she’s built her career 
on.

“Having a client-centric business has been incredible. It’s so rewarding 
to help people and be a part of their joy.” 

Contact Stephanie Winger for all your real estate needs today! 
Visit www.stephaniewinger.ca or call  (519) 567-1622.

What She’s Wearing:
Jacket: Mos Mosh
Blouse: Mos Mosh

Pants: Cream
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STEPHANIE WINGER

Story by Jennifer Brignall-Strong.  Photo by Pat Scandale Story by Jennifer Brignall-Strong.  Photo by Pat Scandale
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Sandra Ferber, Esthetician

FREEZE TIME AND 
REVERSE SIGNS 

OF AGING WITH 

BODYclinic

Achieving more youthful-looking skin has never 
been easier. 
As people age, our skin naturally produces less collagen. Without enough collagen, our 
skin begins to appear dull and starts to wrinkle and sag. At BODYclinic, they offer Venus 
Freeze Plus, a non-surgical anti-aging treatment that will help your skin feel refreshed 
and give you a younger-looking appearance. 

Venus Freeze Plus works by heating the tissue under your skin’s surface, encouraging it 
to produce more collagen and elastin fibres. This helps tighten the skin and reduce fat, 
cellulite and wrinkles, resulting in firmer, smoother looking skin. This latest technology 
provides a safe and comfortable, non-surgical solution for everyone with no downtime.

“It is safe for all skin types, even darker skin tones,” says Sandra Ferber, owner and 
operator of BODYclinic. “So, whether you want to reduce stubborn fat, smooth cellulite, 
contour and tighten skin, or soften laugh lines and wrinkles, Venus Freeze Plus is the 
ultimate solution.”

Ferber recently opened BODYclinic in July. With 20 years of experience behind her and 
a passion for making people look and feel great, she decided it was time to start her 
practice. 

“I’ve always enjoyed working with people and, as my own boss, I know I can provide the 
best and latest treatments for my clients using top of the line technology,” says Ferber. 

New to BODYclinic’s lineup is Venus Epileve laser hair removal. With zero downtime, 
this new to market diode laser will remove unwanted hair in less time than traditional 
treatments. Venus Epileve is designed to work on all skin types and anywhere on the 
face and body. 

“Many lasers can’t be used on darker skin, but this brand new technology is safe for 
everyone,” says Ferber. “That’s why I knew I wanted it for my clinic. We will have the only 
one in Southwestern Ontario.”

BODYclinic is located at the Howe Fit Wellness Centre in Kingsville and is currently 
offering up to 50 per cent off of all Venus Freeze Plus and Venus Epileve laser hair 
removal services. To learn more about the clinic’s services or to book your first 
appointment, visit www.bodyclinic.ca.

289 Main Street West, 
Kingsville, Ontario

226.783.0181 I www.bodyclinic.ca
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National Brand. Regional Presence. Local People.

For Windsor/Essex County businesses with more complex financial needs, your local TD Commercial Banking Relationship Manager will take  
the time to understand your business and then work with you to customize the products and services to help meet your unique business needs. 
As your business needs change, we are committed to devoting the time, energy and expertise to help you meet your evolving business goals.

® The TD logo and other trade-marks are the property of The Toronto-Dominion Bank. M05332 (0316)

Talk to your local TD Commercial Banking Relationship Manager today.

TD Commercial Banking
156 Ouellette Ave., Windsor

 Anthony Puzzuoli  
Account Manager
519-945-1702
anthony.puzzuoli@td.com

Megan Rock
Account Manager
519-945-1751
megan.rock@td.com

Peter Corio
Relationship Manager
519-945-1616
peter.corio@td.com

Mike Tang
Account Manager
519-945-2761
michael.tang@td.com

Mark Bomben
Manager Cash
Management

519-945-1036
mark.bomben@td.com

Jeremy Homer
Account Manager
519-945-1937
jeremy.homer@td.com

Rob Rumfeldt
District Vice President
519-945-1333
robert.rumfeldt@td.com

Ang Li
Account Manager
519-945-1301
ang.li@td.com

Scott Defoe
Manager Commercial
Services
519-945-1835
scott.defoe@td.com

Chris Morand
Relationship Manager
519-945-1092
christopher.morand@td.com

EMAIL:  AMEREBY@C21SHOWTIME.CA  PHONE: 519-567-1117  WEBSITE: ALEX-MEREBY.C21.CA

DELIVERING THE GOLD STANDARD 
IN CANADIAN REAL ESTATE

THINKING OF SELLING?
Contact me today for your 
FREE HOME EVALUATION!

Your success is our success, and in today’s 
changing market, it’s more important than

ever to price your home right. 

289 Main Street West, 
Kingsville, Ontario

226.783.0181 I www.bodyclinic.ca
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COMMUNITY

keeping 
    it Social
EVAN AND DEREK FREED
ADD PERSONAL TOUCH TO
THE STORE’S SOCIAL MEDIA

After joining the Freeds team a little over two years ago, Evan and Derek 
Freed were looking for a way to build on their family legacy.

“Coming in as the fourth generation, Derek and I really want to grow the 
business and make Freeds  better than ever,” says Evan.

With the store’s 91 years of success, the brothers knew they didn’t need to 
reinvent the wheel. Instead, they focused their efforts on taking everything 
that makes Freeds great and showcasing it on a new platform.

With their diverse skillsets and fresh perspectives, they decided to cultivate 
the company’s social media presence; developing and fine tuning the store’s 
Facebook and Instagram accounts to connect with a broader audience.

“With us being the youngest generation at Freeds right now and growing 
up with social media, we have a lot of experience with it,” says Derek. “This 
gives us a good perspective on what should be posted and the direction we 
want to take social media and marketing wise.”

Since the onset of their endeavor, the brothers have made a point to ensure 
everything they share online reflects the values on which their great-
grandfather founded the business.

“It really is all about the love,” explains Evan. “Our store is all about family 
and having that environment where you feel welcome. On social media, we 
focus on keeping that same feel. We want to share things that make you 
feel good.”

“It’s the human connection,” adds Derek. “There’s a lot of attention that 
goes into showing that caring side of our business.”

A big part of that is highlighting the faces of Freeds; the beloved staff who 
customers have come to know on a personal level over the years. In the 
store and online, it’s always about the people.

“Most of our staff has been with us for a very long time and our followers like 
seeing them and keeping up with how they’re doing,” says Evan.

“Obviously we also share details about sales and promotions and new 
items, but that isn’t our main focus,” says Derek.

The brothers prefer to strike a balance and combine product with people; 
displaying the latest Freeds fashions on their own staff, customers, and 
prominent business figures within the community.

“I think that’s really engaging; you’re seeing products we have right now in 
the store on people that you know,” says Evan. “Putting together familiar 
faces with new products is something we will do more of, we really like it.”

However just like in fashion, when it comes to posting, sometimes less is 
more.

“It’s kind of a social media ‘no-no’ to put up four different posts in one day,” 
laughs Evan. “We’ve been able to grow our following organically by focusing 
on quality over quantity.” 

Over the last several months, the brothers have also used the store’s social 
media platforms to keep in touch with customers and inform them of all 
the new protocols they’ve implemented to ensure their safety during the 
COVID-19 pandemic.

“It has definitely been a good way of connecting,” says Derek. “If people 
have questions for us they can send us a message and we’re able to 
respond quickly.”

“We wanted to show our customers all the steps we’ve taken to keep 
everyone safe,” says Evan. “We’ve really put together a safe shopping 
environment for our customers and staff .”

Looking ahead, Evan and Derek hope to continue to grow the store’s online 
presence; introducing new avenues in which to engage customers. Their 
latest team member, Steve Nicodemo, works closely with the brothers to 
develop content and assists with photography, videography, and digital 
marketing.
 
“He’s an exciting addition to our team and is going to help us make things 
even better,” says Evan. “There are  many new ways we are getting our 
message out that are different from anything we’ve done in the past.”

 

By: Jennifer Brignall-Strong

Derek and Evan Freed
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Insurance products and services distributed through I.G. Insurance Services Inc.  Insurance license sponsored by The Canada Life Assurance Company.
Trademarks, including IG Wealth Management, are owned by IGM Financial Inc. and licensed to its subsidiary corporations

The IG Living Plan. Embrace Life’s Possibilities. Make it Yours.

The wealth management team of
MAURIZIO MASTROIANNI

 My team and I are dedicated to working with families, business owners and 
professionals in ensuring that you have clarity and con�dence in the custom 
step by step  �nancial planning strategies. We are committed to making sure 
your �nancial plan changes with you.

Detailed Personal & Corporate Investments & Tax Strategies
Personal & Corporate Insurance Needs  I  Estate Planning   

Mortgage Planning  I  Retirement Planning and so much more

1 Riverside Drive West - Suite 102 
Windsor, ON, N9A 5K3

Toll Free: 1-877-497-5606 ext.232
www.mauriziomastroianni.com

Call us today to get your living plan started.

Maurizio Mastroianni, B.A.Sc., M.A.Sc., MBA , CFP®
Executive Financial Consultant
 maurizio.mastroianni@ig.ca

Layla Mastroianni, Administrative Assistant    Angela Ritchie, Executive Assistant  

  Jojo Sabga, Associate Consultant   
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Winter Coats
Nobis
Canada Goose
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Winter Coats
Mackage
Soia & Kyo
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On Running
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Hugo Boss

FASHION
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Accessories: Mitchies
Purse: Michael Kors
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Michael Kors
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Ladies Blundstone
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Clarks

Bugatti

Johnston & Murphy

Ugg

Bugatti

Johnston & Murphy
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Robe: Majestic
Pajamas: Majestic
Slippers: Ugg
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Robes: PJ Salvage
Pajamas: PJ Salvage
Slippers: Ugg
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Ask us about Business Profiles.
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FREEDS IMAGE PROFILE    
Story by Lina StoyanovaPhotography by Pat Scandale

JENNY
MINELLO

Take charge of your financial future with Jenny Minello. This Sun Life Financial advisor implements integrity, understanding, and most of all, honesty, to provide clients with strategies and realistic recommendations. 
Minello begins the process by reviewing the client’s current financial situation, anticipated changes, future goals, and provides recommendations in a customized plan. Clients who 

 ,snalp noitcetorp dna tnemeriter dezilanosrep dliub ot hsiw
as well as exit and succession strategies for their business, can rest assured that Minello provides both solutions and peace of mind. Minello and her team are available to help 
strategies.

“I’d like to congratulate Freeds on this incredible milestone! Reaching 90 years in business is an incredible feat and there’s no doubt Ari and Dan planned for it. When you meet with the right professional, you can meet all your financial goals,” explains advisor Jenny Minello. 

“People underestimate the importance of planning for the future and unforeseen circumstances. I want to help people protect their biggest asset, which is themselves, and their ability to earn an income. Taking aggressive steps to 
members, and of course, shareholders, if in a business arrangement,” adds Minello. “Helping clients and guiding them through customized planning for all stages of life is extremely important to me.”

Working with Jenny Minello can help guide you towards a future that is protected and the freedom to retire your way.  For more information, please visit www.sunlife.ca/jenny.minello. 

.

What Jenny
is wearing
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FALL/WINTER 2020 

All the Right Moves
Local Realtors Named as Part of 

“Top 100 in Canada” Two Years in a Row

 

FREEDSIMAGE.COM 

FREEDS.COM

ARE YOU INTERESTED IN 

ADVERTISING IN
FREEDS IMAGE MAGAZINE?

 

Contact today to discuss all advertising options:

Tony Catalano, Publisher
P. 519-252-1607   E. tcatalano@mediaduo.com

 

460 Main Street E., Kingsville, ON 519-999-6024

cheesecakeinkingsville.com

RICH & 
CREAMY
NEW YORK
STYLE 
CHEESECAKE
ON A STICK

Have one...
or three...
we won’t judge
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Big plans and even 
bigger opportunities 
Passion: it's what drives you as an entrepreneur, 
family business and fast growing company. 
It's also what inspires KPMG to help you drive success. 

Look to our trusted advisors to bring the clarity
you need to help your company excel at every 
step of your business journey. Contact us!   

John Ropac, Managing Partner 
E: jropac@kpmg.ca

Jason Grech, Partner - Tax 
E: jasongrech@kpmg.ca

Cynthia Swift, Partner - Audit 
E: caswift@kpmg.ca

Let's do this. 

© 2019 KPMG LLP, a Canadian limited liability partnership and a member firm of the KPMG network of independent 
member firms affiliated with KPMG International Cooperative (“KPMG International”), a Swiss entity. All rights 
reserved. 19628

YOUR FUTURE/OUR FUTURE
START PLANNING YOUR NEXT MOVE AT MANORREALTY.CA

* Top ind brokers/2019 mls per capita

AGENTS*… Guiding You Home
519-250-8800
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“Mark, Tina and The Legal Edge Team went above and beyond our 
expectations for our real estate needs. They were always available, 
honest, and negotiated a fantastic deal for our family. If you, or 
anyone you know, is looking to sell or buy a home, you owe it to 
yourself to call Mark, Tina and The Legal Edge Team!”

Nick & Palmi Politi & Family– Owner/Chef, Nico Taverna
www.nicotaverna.com

TINA PICKLE
Sales Representative

DONNA EUGENI
Administrative Leader

MARK A. EUGENI
B. Comm.,MBA, JD

Sales Representative
Licensed Attorney w/State Bar of Michigan 

Not intended to solicit any properties currently for sale and all buyers and sellers are advised to obtain independent advice before relying on any information herein.

TINA PICKLE & 

Mark & Tina at Manor Windsor Realty Ltd. Brokerage, 3276 Walker Road , Windsor, ON  519.250.8800 

MARK A. EUGENI | 519.796.8454 | SALES@MARKEUGENI.COM | WWW.MARKEUGENI.COM
TINA PICKLE | 519.791.6626 | SALES@TINAPICKLE.COM | WWW.TINAPICKLE.COM

OVER 30 YEARS EXPERIENCE $200,000,000 + IN SALES
2019 #1 SALES AGENT 14 YEARS IN A ROW 2006-2019

2018 & 2019 TOP 100 AGENT IN CANADA

TINA PICKLE
Sales Representative

DONNA EUGENI
Administrative Leader

MARK A. EUGENI
B. Comm.,MBA, JD

Sales Representative
Licensed Attorney w/State Bar of Michigan 

Not intended to solicit any properties currently for sale and all buyers and sellers are advised to obtain independent advice before relying on any information herein.

TINA PICKLE & 

Mark & Tina at Manor Windsor Realty Ltd. Brokerage, 3276 Walker Road , Windsor, ON  519.250.8800 

MARK A. EUGENI | 519.796.8454 | SALES@MARKEUGENI.COM | WWW.MARKEUGENI.COM
TINA PICKLE | 519.791.6626 | SALES@TINAPICKLE.COM | WWW.TINAPICKLE.COM

OVER 30 YEARS EXPERIENCE $200,000,000 + IN SALES
2019 #1 SALES AGENT 14 YEARS IN A ROW 2006-2019

2018 & 2019 TOP 100 AGENT IN CANADA

PRECISION NEVER LOOKED SO GOOD
CANFIELD SPORT 45MM

2755 Howard Ave., Windsor
519.253.6084 precisionjewellers.com

Coop_PrecisionJewelers.indd   1Coop_PrecisionJewelers.indd   1 11/4/20   12:57 PM11/4/20   12:57 PM
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BOOK YOUR COMPLIMENTARY CONSULTATION
2224 WALKER ROAD, SUITE 198, WINDSOR, ONTARIO, CANADA

1-800-663-4733
wlei.com

EXPERIENCE 

LIFE
CHANGING
RESULTS

Dr. Fouad Tayfour 

QUICK RECOVERY
LIVE FREE OF GLASSES & CONTACTS

FINANCING AVAILABLE


